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C  lients choose FCR because of our strategic 
approach and the quality of our advice on how 
to communicate effectively with their corporate 
stakeholders, financial markets and media. They 
benefit from our:

•  In-depth knowledge of financial markets and media and of 
a wide range of business sectors;

•  Experience, gained over 30 years, of devising strategies 
to overcome just about every corporate communication 
challenge that a business can face; 

•  Thorough understanding of how people absorb information 
and of why communication succeeds or fails; and

•  Stable team in an industry where there is considerable 
churn, which helps us to contribute additional value to a 
client’s business.

The consistent high quality of our counsel was recognised 
by our peers at the end of 2014 with the Public Relations 
Institute of Australia’s highest award, ‘Best Campaign of the 
Year’, as well as its top award for issues management and 
crisis communication. This followed 15 industry awards over 
the previous 15 years – a record, we believe, for a corporate 
and financial communication consultancy.

When FCR opened in 1985, we introduced a new 
communication model. We combined skills in public relations, 
marketing and graphic design to offer a coordinated approach 
to investor relations, financial services communication, 
corporate reputation, and issues and crisis management. 
As the business, regulatory and media environments have 
changed, we have continued to refine our services, and today 
we offer a full range of the latest communication techniques 
underpinned by our unique experience and insight.

Our first clients included ACI, Clayton Robard, Coles 
Myer, CRA and Elders IXL. Since then we’ve developed 
communication programs for hundreds of companies 
and organisations – building their reputations and investor 
support, overcoming communication challenges and helping 
to complete transactions. We have also launched and 
promoted many of the financial products Australian investors 
take for granted today. 

FCR led the defence communication in some of the most 
vehemently contested takeover battles: Xstrata and New 
Hope for Resource Pacific, Campbell Soup for Arnotts and 
BHP for Tubemakers, for example. When Lloyd’s of London 
had to explain catastrophic losses, it adopted our Australian 
communication strategy as its global blueprint. Chinalco 
followed our communication advice when it bought its 
shareholding in Rio Tinto; we assisted Linc Energy when 
it changed its stock exchange listing from Australia to 
Singapore; and SEEK used our services to announce record 
results and a major acquisition in Asia.

We assisted the Sydney Futures Exchange and ASX in their 
pioneering moves from floor trading to today’s screen-based 
system. We helped introduce mortgage securitisation in 
Australia and guided public education for the world’s first 
securitisation of a commodity. We played a leading role in 
gaining widespread acceptance for exchange traded funds 
(ETFs) and in 2015 helped Magellan to launch its actively 
managed exchange traded fund.

Our communication strategy throughout the Tampa crisis 
strengthened the owner’s reputation, at a time when it could 
have been vulnerable. Our strategies have also helped clients 
to protect their reputation following oil spills, employee and 
customer fatalities, regulatory failure, industrial action, fraud 
and a wide range of other crises.

In a digital world where information can spread globally 
within seconds, expert communication, based on experience 
and sound strategies, is more important than ever – whether 
the aim is to build or protect a business’ reputation, influence 
investors to buy shares in an IPO or on the secondary 
market, accept or reject a takeover offer, or secure 
acceptance for a new financial product. 

The experience we have gained through contributing to 
many of the historic turning points in Australian financial 
markets over the past three decades enables us to 
contribute exceptional value to our clients’ communications.

We look forward to contributing our unique combination of 
insight, creativity and value to our clients for the next  
30 years.

Anthony Tregoning Managing Director, FCR

In a digital world where information can spread globally  
within seconds, expert communication, based on experience  
and sound strategies, is more important than ever.



INVESTOR REL ATIONS &  COMMUNICATION

FINANCIAL  SERVICES  COMMUNICATION

“Over 15 years, when a significant event has required a well thought out response,  
we have found FCR able to deliver. They have helped us with results announcements, 

analyst briefings, M&A transactions, media coverage and our annual reports.”
Chris Sutherland, Programmed Maintenance Services Limited 

“An integral part of our success has been the establishment of our brand among trade and consumer 
press. We are delighted with the results that FCR has achieved with the strength of our partnership 

setting the foundation for future success.”
Arian Neiron, Van Eck Global

Brand 
development 
and 
management

Media relations 
programs

Product 
launches

Competitive 
positioning 
analysis

Marketing 
material writing, 
design and 
production

Strategic 
counsel

Message 
development 
and  
drafting ASX 
announcements

Analyst and 
investor 
presentations

Investor and  
stockbroker 
roadshows

Continuous 
disclosure 
and corporate 
governance 
advice

Perception 
audits

Drafting 
annual reports 
and investor 
communications



IS SUES MANAGEMENT &  CRISIS  COMMUNICATION

CORPOR ATE  COMMUNICATION COUNSEL

“I would like to thank you and your company for your support and guidance during the past 
two very sad months following the major accident. Your input and guidance to myself and 

our other managers were invaluable and extremely helpful. Your company’s ability to assist 
us on demand was very reassuring.”

Andy Green, Stena Drilling

“FCR gained respect and admiration in our company for having  
the courage to challenge us when our thinking was wrong, misguided or misinformed.  
Too many consulting organisations accede to the wishes of the client without question  

and dare not take the bold steps that you did.”
Trevor Hall, Hydro Aluminium AS
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TR ANSACTIONS

DESIGN,  PUBLICATIONS & DIGITAL COMMUNICATION

“FCR played a key role in developing and communicating  
Resource Pacific’s takeover defence. We would highly recommend FCR  

as an experienced adviser.”
Paul Jury, Resource Generation Limited

“The FCR team’s ability to design and typeset prospectuses within tight timeframes is a 
result of their professional and client focussed approach. Their strict attention to detail and  

around-the-clock accessibility ensure transactions proceed as scheduled and that the 
oversight required is minimal. We would not hesitate to engage FCR again in the future.”

Emma Simson, Evans & Partners
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FCR is the Australian associate of AMO, the leading 
global network of strategic and financial communication 
consultancies. AMO has more than 950 communication 
professionals covering all major capital markets and has 
unrivalled experience in cross-border transactions.  
www.amo-global.com 

FCR is the Australian and New Zealand partner in the 
MTI Network, the world’s leading crisis communication 
network specialising in the shipping, energy, offshore and 
transportation industries. MTI has 22 partner offices around 
the globe.  
www.mtinetwork.com 

FCR has been a supporting member of the Australasian 
Investor Relations Association since 2004.  
www.aira.org.au 

FCR was a founding member of the Public Relations Institute 
of Australia’s Registered Consultancies Group and complies 
with the association’s code of ethics and consultancy code 
of practice.  
www.pria.com.au/aboutus/code-of-ethics

Contact  
Anthony Tregoning FPRIA  
Managing Director 
a.tregoning@fcr.com.au 
+612 9235 1666

Financial & Corporate Relations Pty Limited  
ABN 99 067 477 703 
2 Bligh Street 
Sydney NSW 2000 

www.fcr.com.au

Helping businesses to communicate, influence  
and succeed since 1985


